Troy shoen
55356 310th Street ( Huxley, IA  50124
H: (515) 597-3870, C: (515) 954-5787
OBJECTIVE

To dramtically increase the value proposition of business-to-business customers through implementation and management of marketing strategies. To consistently provide significant value for all stakholders while helping the organization deliver the company’s mission, vision and business objectives to promote long term sustainability.
EDUCATION

University of Iowa, HENRY B. TIPPIE School of Management
Iowa City, IA
Master of Business Administration, Marketing Emphasis 
· International Economics Seminar, American College of Thessaloniki

       Thessaloniki, Greece
· Operating Markets And Institutions Within The European Union
university of iowa
Iowa City, IA
Bachelor of Art Degrees, Journalism and Mass Communications, Communication Studies
· Cumulative Undergraduate G.P.A.  3.5/4.0
· Journalism G.P.A.  3.9/4.0
EXPERIENCE

feed energy (a member of riley resource group)
Des Moines, IA

Director of Marketing
December 2009 – Present
· Direct and manage the activities of Brand Management, Market & Product Development and Product Line Management for all SBUs owned by Riley Resource Group including Feed Energy Company, FEC Solutions, Decision Innovation Solutions and Riverhead Resources.
· Increased sales of fatty acid products for animal feed by 17% since December 2009. 

· Implemented and managed Customer Relationship Management process for all business units.

· Responsible for new business development including valuation, mergers, acquisitions, opportunity analysis and client prospecting for Riverhead Resources.

· Facilitate, train and implement the Entrepreneurial Operating System™ (EOS) at client organizations as a certified implementer.

Ach food companies, inc. (Tone’s spices)
Ankeny, IA
Marketing Manager
December 2003 – December 2009
· Managed Foodservice spice P&L including branded and private label products representing $13.1 million in revenue and $58 million in gross sales. Led sales to a 6% increase over prior fiscal year. 

· Responsible for strategy and implementation of marketing initiatives including advertising, packaging, promotion, public relations, point-of-sale, sales and distributor training, trade advertising and pricing.

· Developed and maintained www.durkee.com, the leading traffic Web site among all ACH Food Companies’ brands. Editor and developer of ACHievements Newsletter, an internal sales connection e-newsletter.  

· Coordinated and attended trade shows and sales meetings.

· Assisted in product development, product research and go-to-market strategy. Have successfully launched over 20 new products into the Foodservice category. 
Maytag corporation
Newton, IA
Brand Manager
June 2002 – December 2003
· Created and implemented marketing plans and assisted in go-to-market strategy for Amana 25 cubic-foot bottom-freezer. Led to increased market share for Amana brand and higher than anticipated profits in bottom-freezer category.

· Implemented internal public relations efforts under tight budgetary constraints to increase Amana brand awareness from 75% to nearly 89% among key audience.

· Pitched Amana and Maytag products to customers and media at International Builders Show and Kitchen & Bath Industry Show.

· Responsible for all point-of-purchase, consumer literature, trade and consumer advertisements, out-of-home advertising, permanent displays and nomenclature development for refrigeration category.
· Worked closely with consumer scientists to develop product claims.

· Assisted in development and analysis of consumer research.

· Managed successful mobile marketing initiative with $1 million budget.
Frank n. magid association, inc.
Marion, IA
Consulting Associate, Marketing and Brand Management
December 2000 – June 2002
· Created strategic marketing plans based on analysis of research data.

· Developed and presented marketing, brand and new media presentations for one of world’s top research and consulting firms.

· Helped clients such as New York Times Inc., Tech TV, FM Global and Clear Channel achieve industry success through strategic marketing plans.
ADDITIONAL INFORMATION
· Iowa Food & Family Project Advisory Team

· Iowa Association of Business and Industry Conference Committee (Sponsorships)

· Leadership Iowa Class of 2011 – 12

· Entreprenurial Operating System™ (EOS) Certified Implementer

· Member of American Feed Industry Association Liquid Feed Symposium Committee

· American Marketing Association (AMA) Member
· Recipient of 2012 International Association of Business Communicators Bronze Quill Award

· Recipient Of 2012 Public Relations Society of America Prime Award For Best Newsletter

· Receipient Of 2011 American Marketing Association NOVA Award For Superior Market Research
· Member of MarketWise

· Youth baseball, soccer, basketball and football coach
· Gordon B. Strayer Public Relations Scholarship, April 2000
