Benjamin Handfelt
8419 Long Meadow Lane  |  Johnston, IA 50131   |  benhandfelt@gmail.com  |  630.399.0654
Creative, results-driven and award-winning professional with distinguished career leading public relations and integrated marketing campaigns promoting an impressive array of clients and events. 
Repeated success guiding publicity and promotion campaigns within dynamic environments, including red carpet premieres and celebrity tours. Expert marketing strategist, presenter, and negotiator able to maintain calm composure and focus in high-pressure environments. Comfortable working within confines of both smaller agency setting and larger corporate structure. Natural leader with trusted decision-making ability. Quick thinking, confident, and technologically savvy. 
Core competencies include:

	· Strategic Planning & Implementation
· Client Relationship Management
· Cross-platform Campaigns
· Executive Positioning / Media Training
· Media / Press / Partner Relations
· Start-to-Finish Event Planning 
	· Client Pitches / Presentation Strategy
· Content Strategy & Development
· Trend Analysis & Competitive Positioning
· Copywriting & Brand Messaging
· Team Building & Team Leadership
· Crisis Communications 


Professional Experience
Strategic america, West Des Moines, IA
MEDIA RELATIONS DIRECTOR, 09/2014 - PRESENT
Directed internal and client-based media relations efforts for full service, integrated marketing communications firm with nearly 100 communications professionals, based out of Des Moines.
Advance the image and reputation of Strategic America and agency clients by effectively communicating to targeted publics via local, state, regional and national media relations efforts. Develop and manage integrated marketing programs, internal/external messaging communications and content strategy for multiple clients, including Catch Des Moines, Aureon, Kum &Go, LightEdge Solutions and Broadlawns Medical Center. Provide media training and other key competencies to benefit clients and SA Create crisis communications plans and lead efforts on issues management for PR clients. Oversee and assist with the creation of client websites, business publications and marketing collateral. Adept at turning research into strategic and actionable plans and recommendations for clients.
Key Achievements:
· Strategically positioned SA and clients as thought leaders and increased awareness in strategic initiatives with earned media placements in publications such as Ad Age, Des Moines Register, New York Times, Wall Street Journal, KC Star and the Business Record.  

· Served as Editor-in-Chief for Back Office magazine, a bi-monthly magazine put out by business solutions provider Aureon highlighting trends in technology, HR and contact center solutions aimed at small to medium-sized business decision makers.
· Lead web strategist charged with guiding the creation of new Aureon website, combining five disparate websites into one, while aligning the social media and content strategy.

· Led the internal communication initiatives for numerous clients, including the formulation of employee engagement plans, message maps and communications plans. 
· Winner of multiple PRSA Central Iowa PRIME Awards and keynote speaker at events.

MINTEL, Chicago, IL
SENIOR PUBLIC RELATIONS MANAGER, 12/2013 – 09/2014
Led US-based internal corporate public relations efforts for award-winning, global market research company serving Fortune 500 clients with over 500 employees across 10 countries.

Developed, implemented and coordinated the public relations and events strategy supporting Mintel’s US and Canada PR presence. Nurtured existing and established new relationships with prominent media contacts with a view of growing awareness of the Mintel brand. Composed and oversaw dissemination of press releases, content marketing pieces and key PR initiatives that effectively positioned Mintel's business segments and services. Coached internal consultants/analysts on effective media interaction and facilitated interviews between media contacts and company analysts. 
Key Achievements:
· Spearheaded successful content marketing initiative, including the launch of client e-newsletter, company blog and increased social media presence.  
· Increased company position by attaining 90% increase in placement in national outlets such as the New York Times, Wall Street Journal, Bloomberg News, USA Today and CNBC, highlighting Mintel data and positioning analysts as industry thought leaders.  
ALLIED INTEGRATED MARKETING, Chicago, IL
SENIOR PUBLICIST, 12/2004 – 12/2013
Held high-profile role at full service, integrated marketing firm focused on the entertainment industry and consumer brands with 300+ team members in 22 offices serving 600 markets.

Achieved fast-track promotions from Account Coordinator to Senior Publicist within a creative environment requiring strong client focus. Collaborated in development and management of regional publicity and promotional campaigns for films, including Academy Award-winning productions: Argo, Little Miss Sunshine, Slumdog Millionaire and The King's Speech. Served as point person on prestigious Fox Searchlight account, directing over 60 account executives across 20 offices. Executed over 100 regional press junkets and media tours with celebrity clientele. Negotiated promotional advertising via TV, radio, newspaper and online mediums.
Senior Publicist / Key Achievements: 
· Secured thousands of publicity hits for clients, including ESPN, The Today Show, and The Huffington Post, as well as the covers of Chicago Tribune, Chicago Sun-Times and more. 
· Orchestrated full-phase red carpet premiers and media events for numerous films for clients such as Warner Bros. and Fox Searchlight; handled budget negotiations, permits, talent, ticketing, tastemaker invites, media coverage and reporting.

· Served as Lead Account Executive for new business client Motor Trend Magazine; secured on-site coverage for week-long Greater Milwaukee Auto Show and directly contributed to increase in attendance for two consecutive years—40% in 2011 and 11% in 2012.
· Negotiated cross-platform promotional campaign between Tribune Media Group and Fox Searchlight for the film The Descendents, delivering 1.13M online impressions with click-through rate of more than double industry average and $263K in promotional value.
Education

University of Northern Iowa, Cedar Falls, IA
Bachelor of Arts in Marketing / Minor in Advertising (2000)
Affiliations and Awards
Publicity Club of Chicago – 2013 Silver Trumpet winner for work on the film The Campaign
PRSA Central Iowa Chapter – 2015 PRIME Award for Feature Writing
PRSA Central Iowa Chapter – 2016 PRIME Award for Integrated Communication Campaign
Keynote speaker, AMA Iowa and PRSA Central Iowa presentations 
