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We don’t count the number of people we reach.  
We reach the people who count.

The business journal serving Central Iowa’s Cultivation Corridor.
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Businesses trust the Business Record with their marketing budgets to build brand equity  
in the marketplace and to strengthen business relationships at the highest level. 

Whether you’re already a Business Record Insider member,  
a next-generation leader, or new in the Central Iowa business community, we can  

help you reach top-level decision-makers locally and across the state.

ADVERTISING TEAM

Ashley Holter
 director of advertising

 515.288.0711 direct
 515.689.4429 cell

 ashleyholter@bpcdm.com

Lori Bratrud
 senior account executive

 515.288.0411 direct
 515.883.0610 cell

 loribratrud@bpcdm.com

Katherine Harrington
 senior account executive

 515.288.0501 direct
 515.689.4447 cell

 katherineharrington@bpcdm.com

Maria Davis
 senior account executive

 515.288.0432 direct
 515.249.5995 cell

 mariadavis@bpcdm.com

Carole Chambers
 director of strategic partnerships

 515.288.0711 direct 
 515.689.4429 cell

 carolechambers@bpcdm.com

The Depot on Fourth 
100 4th Street, Des Moines, IA 50309 
515.288.3336  |  www.businessrecord.com

tinyurl.com/nc3tmau

tinyurl.com/psrdy8r

tinyurl.com/p57slmltinyurl.com/px5owdu

“You can tell as much about a person’s motivation by what they don’t do, as by what  
they do. What the Business Record sales team members don’t do is come in and try 
to sell a pre-packaged deal. I’ve been at the table as they ask my clients about their 
objectives, target markets and future marketing plans – and they come back with 
options that reflect an integrated, tailored approach based on what they learned. It’s 
clear they are motivated by and committed to the success of their advertisers.”

Diana Deibler  President, Deibler & Company

Contact your account executive to help you create strategic solutions and grow your business.
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“The Des Moines Business Record is a strong ally in promoting regional economic growth 
in Central Iowa. By sharing Greater Des Moines’ business and community success stories 
with a wide audience, it plays a pivotal role in both highlighting economic development 
successes and providing inspiration for our region’s future. Of particular note, the 
Business Record is to be commended for its ongoing coverage of the Capital Crossroads 
Regional Visional Plan and promoting the new Cultivation Corridor regional brand.”

Jay byers CEO, Greater Des Moines Partnership

2016 MeDIA guIDe
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E-NEwSlETTERS
With an average open rates of 45%, which far surpasses the 18% industry average,  

Business Record e-newsletters fill specific needs within the business community. These efficient communication tools  
provide the content that helps businesses do business better in Greater Des Moines and throughout the state.  

Advertising is placed weekly making them a cost-effective, consistent voice for your business.

Specialty e-newsletter rates
investment/mo.

Banner Display (5) $655

Top Ticker (1) $705

Skyscraper (1) $685

Bottom Ticker (1) $655

*All rates are net with a 12 month contract

a

b

C

D

Business Record Daily rates
investment/mo.

Banner Display (5) $700

Top Ticker (1) $815

Skyscraper (1) $735

Bottom Ticker (1) $750

*All rates are net with a 12 month contract

a

b

C

D

2016 e-newSleTTer rATeS

*Data gathered from the 2014 Business record Daily readership survey.   **Constant Contact

ADverTISIng SIzeS

Skyscraper  Ticker Banner
160 x 600 px 160 x 250 px 468 x 60 px

a

C

a

a

D

b

BuSIneSS reCorD DAIly DeMogrAphICS

male ........................................................50% 

female ....................................................50% 

under 39 years old ............................32%

40-64 years old ...................................60%

over 65 years old .................................. 8% 
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The Business Record Daily reaches over 7,800 mailboxes twice daily. 
Filled with local business news, national business briefs and varied blogs, 
this quick-hitting email is a must-read for busy professionals.

The Commercial Real Estate Weekly provides in-depth analysis of the 
CRE climate, local news briefs and notable lease transactions to over 
4,200 industry leaders each Wednesday.

Business Record Iowa reaches a statewide audience of 5,000 business 
owners, community leaders and top executives. Editorial staff collects 
important business headlines throughout the week from around the 
state to inform leaders each Friday.

Lift Iowa is a national award-winning publication designed to inform, 
empower, and connect women across the state through news and 
commentary as it relates to achieving gender equality in the workplace, 
home and community each Monday.

deadlines

aD approval
Two days prior to the launch date, 5 pM 

submit ad materials  
by eMail 
businessrecordads@bpcdm.com  
(copy your account executive)

by ftp/HiGHtail 
www.hightail.com/u/dmbusinessrecord

e-newsletter ad 
requirements

file size 
Ads must be submitted as a single file, 
at the exact size specifications of the ad 
space purchased. Must be less than 50 K

resolution 
72-96 DpI

aCCeptable file forMats 
Jpeg or gIF

CliCk-tHrouGH 
Ads will be linked to open a browser 
window with the web address provided. 
no automatic url calls are allowed 
which pop up a new window  
(user click is required).

CoMpatibility 
Microsoft outlook 2007 and newer email 
clients are not able to see animation, 
resulting in the user only being able to 
see the first slide as a static image. 

*if any of these requirements are 
not met, business record reserves 
the right to charge for an ad build. 

publisher has the right, in its sole and  
absolute discretion, to reject any 
advertisement or portion thereof, 
whether or not the advertisement has 
previously been published.

creative services 
• Advertising design will be billed  
   at $60/hour.

• One tearsheet is supplied. There  
   will be a $2 charge per page for  
   extra tearsheets.

• Copy writing and photography  
   (as available) are available to  
   advertisers at no charge.

• If requested, a proof of your ad will  
   be emailed to you by your account  
   executive, provided your ad materials  
   are received by the materials deadline.

eleCTronIC

“Congratulations on Lift IOWA winning first place in the best “Specialty E-newsletter”  
category at the Alliance of Area Business Publishers annual meeting! This is wonderful  
recognition from your peers for this great publication. I continue to enjoy it, and we are  
proud to advertise our programs there.”

DaviD spalDinG Raisbeck Endowed Dean, Professor of Finance, College of Business,  
Iowa State University

DAIly e-newSleTTer

SpeCIAlTy e-newSleTTerS
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buSINESSREcoRD.coM

All rates are net. All pricing is for a one-year contract, 
billed monthly. Ad materials may change up to 12 times 
per year, per contract. price does not include cost of 
ad production. All production is billed at $60/hour. 
Ads appear on every page of the purchased section, 
as well as rotating onto the homepage. Shorter term 
contracts can be reserved at a 25% surcharge and can 
be preempted by longer term contracts. 

investment/mo.

Leaderboard $400 
Medium rectangle $400 

a

b

BusinessRecord.com offers viewers the quality news and information Business Record Insider members  
have come to expect along with the convenience of 24/7 access. Viewers can find the latest business and industry news,  

local expert columns and blogs, event photos and registration, as well as a comprehensive business and  
non-profit community calendar through a PC, tablet or smartphone. Website sponsorships allow advertisers to target  

their message to a highly qualified, content-specific audience at a flat monthly rate- simple and effective.

deadlines 
aD approval DeaDline
Two days prior to the  launch date, 5 pM 

submit ad materials  
by eMail 
businessrecordads@bpcdm.com  
(copy your account executive)

by ftp/HiGHtail 
www.hightail.com/u/dmbusinessrecord

 
 
 

online ad requirements 
file size 
Ads must be submitted as a single file, 
at the exact size specifications of the ad 
space purchased. Must be less than 50 K

resolution 
72-96 DpI

aCCeptable file forMats 
Jpeg or gIF

 
 

 

CliCk-tHrouGH 
Ads will be linked to target a new 
window with the web address provided. 

CoMpatibility 
web and mobile phone technology does 
not currently support Flash, resulting in 
the user not being able to see your ad. 
Consider saving all animated graphics in 
gIF format to ensure maximum exposure.

*if any of these requirements are not 
met, business record reserves the 
right to charge for an ad build. 

publisher has the right, in its sole and  
absolute discretion, to reject any 
advertisement or portion thereof, 
whether or not the advertisement  
has previously been published.

creative services 
• Advertising design will be billed at  
   $60/hour.

• One tearsheet is supplied. There will  
   be a $2 charge per page for extra  
   tearsheets.

• Copy writing and photography (as  
   available) are available to advertisers  
   at no charge.

• If requested, a proof of your ad will  
   be emailed to you by your account  
   executive, provided your ad materials  
   are received by the materials deadline.

SponSorShIp SIzeS
   leaDerboarD       MeDiuM reCtanGle
    728 x 90 px        300 x 250 px 

Website Sponsorships

BusinessRecord.com sponsorship rates

Top reASonS why MeMBerS 
vISIT businessrecord.com
•	 read current content

•	 register for events

•	 access exclusive online content

•	 check the calendar

•	 access archived stories

•	 link to content from the 
Business Record Daily

a

b

b

AvAIlABle SeCTIonS 

Ag & environment
energy & utilities

Culture

economic Development
law & government

entreprenuers
Tech & Innovation

Finance & Insurance

health & wellness

hr & education

Manufacturing & logistics
Transportation

on the record

opinion

photo gallery

real estate & Development

Sales & Marketing

62,000  
average visitors per month

(a 43% increase in traffic from 2014)
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Allow potential customers to experience the personality of your business, meet your staff, and learn 
about what makes you unique before they walk through the door. With the continuous presence of an online video,  

you make it easier for people to find you, and you are 50 times more likely to appear on the  
first page of a Google search (according to Forrester Research).   

Business Spotlight - Professional Video Profiles

75%  

of executives said they watched work-related 

videos on business websites at least once a week. 
(source: Forbes Insights) 

85%  

of viewers are more likely to purchase  

a product after watching a product video.  
(source: Internet Retailer)

investment/mo. 
12 month commitment* $400
*After 12 months the contract will automatically renew 
unless specifically told to remove/replace.

whAT you reCeIve
•	 12 months exposure on Business Record’s  

Business Spotlight

•	 1 professional video produced per annual contract

•	 Rights to the use of the video on your website  
and social media platforms

•	 Inclusion in promotion of Business Spotlight on  
a rotating basis in Business Record products

•	 Links to Business Spotlight from Business  
Record Daily and BusinessRecord.com 

•	 Industry categorization

•	 Company information on video page85%  

of the U.S. internet audience watches videos online.  
(sources: comScore and Nielsen)

DIreCTory pAge InDIvIDuAl pAge e-newSleTTer proMoTIon

eleCTronIC

Business Spotlight rates
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demographics

AGE
   60<. . . . . . 26%     50-59 . . . 37%

   40-49 . . . 18%     <40 . . . . . . 22% 

52 average

87% 
of Members read each issue  

cover to cover.

Serving our Members since 1983, the Business Record is engaged in the community and reaches  
an exclusive, targeted audience through 6,000 direct mailed copies each Friday.

buSINESS REcoRD

“Business strategists have an almost overwhelming number of options for finding 
prospects and connecting with clients. But when it comes to marketing, more 
is not necessarily better. Bankers Trust invests in the Business Record’s print, 
digital and special events because they clearly and consistently deliver a quality 
segment of demographics important to our company. In two words, we’ve found 
investing in their products to be both financially efficient and highly effective.”

eMily abbas Chief Marketing Officer, Bankers Trust Company

3/4
of Members have read four of  

the last four issues.

80% 
of Members are involved in purchasing 

products for the company.

Year 2003 2008 2014

Time Spent (in minutes) 37 44 35

Readers per copy 3.5 3.1 3.9

Total Audience 24,480 21,700 23,400

Business Record Members have been loyally committed to the printed product for over 30 years. 
In fact, the Business Record audience has remained strong, even through the recession, to be within 

a few percentage points of what it was over a decade ago.
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2008 2011  2014

Male 71% 64% 58%

Female 29% 36% 38%

GeNdeR eduCaTiON

2008 2011  2014

4 Year College Degree 41% 44% 40%

Advanced Degree 28% 27% 33%

aFFLueNT

2008 2011  2014

Average HH Net-worth 1,340,000 1,570,000 1,960,000

Millionaire Status 31% 37% 39%

Average Total 
Investment Portfolio

990,000 1,040,000 1,390,000

Average HH income 227,000 229,000 241,000

Average Home Value N/A N/A 367,000

prInT

“At MMG, our clients know exactly who they need to target. That’s why the niche 
focus of BPC publications are often the perfect solution for our clients.
 
Each BPC product caters to a very specific audience and all of the content is of high 
value to that audience. That’s why, in this digital age, their audiences keep growing. 
As an advertiser — that’s golden. We know the audience is loyal, invests the time to 
read the publication and is very engaged with it. There’s ROI in that combination.”

Drew MClellan Top Dog, McLellan Marketing Group

POSiTiONS

2008 2011 2014

Owner 32% 31% 35%

Partner 15% 10% 10%

President/CEO 33% 31% 33%
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2016 cAlENDAR

96% 

of Members have taken action 

 as a result of reading an article or column  

in the Business Record.   

66% 
of Members have taken action  

as a result of reading an advertisement  

in the Business Record.   

“The Des Moines Business Record is THE business publication in Central Iowa. 
Companies and successful business leaders that I desire to do business with 
subscribe to or regularly read the Des Moines Business Record. As a result, my 
advertising dollars are not merely an expense on my income statement but are 
contributing to generating revenue and long term value for my company.”

J.r. pHillips, Crps®, aif® President, Prisma Financial

  

TeMplATeD proFIle SeCTIonS
The Business Record’s templated profile sections 
showcase your company through a uniquely designed 
feature within the paper.  Stand out by targeting 
a specific audience through stunning visuals and 
tailored messages. Included in the design is custom 
photography by our award-winning photographer- 
Duane Tinkey, content marketing through a Q&A 
or paragraph style format, your company’s logo and 
contact information as well as 1-2 additional images  
of your facility or work. 

Special Advertising Opportunities through Content Marketing

Make the most of your marketing dollars by incorporating PRINT into your content marketing plan.  
The key to effective content marketing is to provide quality insights and information that positions your business  
as an expert. With the prevalence of quick-hit information like 140-character tweets, instant messages, and texts,  

PRINT gives your customers something to sink their teeth into. These unique opportunities within the  
Business Record provide readers with perfect way to capture — and hold — attention.

ADverTorIAl FeATureS
The Business Record advertorial features focus on a 
variety of topics throughout the year. These features 
include separate advertising options combined with 
content created around a specific theme. As a special 
section, not only do participating businesses receive 
an advertisement used to promote their business, 
but will also be contacted by a freelance writer to 
create compelling content specific to the company, 
highlighting them as an expert.  
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ediTORiaL FOCuS PuBLiSh daTe SPeCiaL SeCTiON/SuPPLeMeNT SPaCe MaTeRiaL aPPROVaL 

vision 2016 January 1*

Banking, Finance & Investments January 8* Business Record iowa

public Companies January 15

legislative Issues to watch January 22 a Guide to Luxury home January 6 January 11 January 14

economic Forecast January 29 One Voice

Arts & entertainment February 5

STeM February 12 Business Record iowa, National engineers Week January 13 January 27 February 3

Building & Construction February 19

Big Deals: Mergers & Acquisitions February 26 One Voice, Trends in education February 10 February 15 February 18

health Care March 4

Sustainability March 11 Business Record iowa

forty under 40 March 18

nonprofits March 25 One Voice, Giving Back February 24 March 9 March 16

legal Matters April 1

global Business April 8 Business Record iowa

human resources April 15

hospitality & Tourism April 22 event Planning March 23 April 6 April 13

entreprenuers April 29 One Voice, Family & Locally Owned Businesses March 30 April 13 April 20

economic Development May 6

Banking, Finance & Investments May 13 Business Record iowa

Municipal governments May 20

women in Business May 27 One Voice, Powered by Women May 11 May 16 May 19

Technology June 3*

Manufacturing & Trade June 10 Business Record iowa

real estate & Development June 17

university research June 24 One Voice, Success Worth Celebrating: anniversaries May 25 June 8 June 15

Marketing & public relations July 1

health Care July 8* Business Record iowa

Ceo personal profiles After work July 15

Architecture & Design July 22 Business Meetings & Corporate Gatherings June 22 July 6 July 13

women of influence July 29 One Voice

Bioscience August 5

young professionals August 12 Business Record iowa, Leaders in insurance July 27 August 1 August 4

Talent retention & Development August 19

Innovative Companies August 26 One Voice

Downtown Development September 2

hr Trends: employee Benefits September 9* Business Record iowa

energy & utilities September 16

Culture September 23

best of Des Moines september 30 One Voice

education october 7

Transportation Trends october 14 Business Record iowa, Wealth Management September 28 october 3 october 6

leadership Development october 21

Banking, Finance & Investments october 28 One Voice

leaders Survey november 4

employ greater Des Moines: The Jobs Issue november 11 Business Record iowa, Nonprofits: Pillars of Philanthropy September 2 September 9 September 16

health Care november 18

retail november 25 One Voice

Building & Construction December 2* Law november 9 november 14 november 17

Information Technology December 9 Business Record iowa

Insurance December 16

Des Moines’ Chic offices December 23

year in review December 30* One Voice

Templated Profile Section  |  advertorial Feature  |  Supplement    *Advanced deadline due to holiday

STaNdaRd PRiNT deadLiNe: NOON, 8 dayS PRiOR TO PuBLiCaTiON            SPeCiaL SeCTiON deadLiNeS
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prInT DeADlIneS

spaCe reservation

Thursday at 12:00 p.m. 
(for the following Friday's publish date)

Materials subMission

Thursday at 5:00 p.m. 
(for the following Friday's publish date)

CaMera-reaDy aDs

Friday at 12:00 p.m. 
(for the following Friday's publish date)

aD approval

Monday at 12:00 p.m. 
(for that Friday's publish date)

4/16 v
2.2” x 10.75”

8/16 H
9.6” x 5.25”

Center spread
19.95” x 10.75”

3/16 H
7.125” x 2.5”

8/16 v
4.67” x 10.75”

3/16 v
2.2” x 8”

6/16 H
7.125” x 5.25”

full page
9.6” x 10.75”

2/16 H
4.67” x 2.5”

6/16 v
4.67” x 8”

12/16 H
9.6” x 8”

2/16 v
2.2” x 5.25”

4/16 s
4.67” x 5.25”

12/16 v
7.125” x 10.75”

1/16 s
2.2” x 2.5”

4/16 H
9.6” x 2.5”

9/16 s
7.125” x 8”

Net

Black + One Color 225
Full Color 395

Gross 52x 39x 26x 13x 7x 4x 1x

Center spread 3,290 3,565 3,835 4,115 4,390 4,660 5,485

Full page 1,780 1,930 2,080 2,230 2,380 2,530 2,970

12/16 1,555 1,685 1,815 1,940 2,075 2,205 2,590

9/16 1,340 1,450 1,565 1,675 1,785 1,900 2,235

8/16 1,125 1,215 1,310 1,400 1,495 1,585 1,870

6/16 955 1,030 1,105 1,190 1,265 1,350 1,585

4/16 695 755 815 870 925 990 1,165

3/16 560 615 660 705 750 800 935

2/16 105 445 480 510 545 575 680

1/16 260 315 350 455

position can be guaranteed for a 25% surcharge when available 
on ads 4/16 page or larger.

rates listed are per ad. A 15% discount applies if materials are 
submitted in camera-ready format according to specifications.

2016 ADverTISIng rATeS

Business Record is the premier source of local business news for Central Iowa’s  
most influential executives. Our loyal Members are your prime prospects – the leaders  

and decision makers with enormous buying power.

pRINT ADVERTISING
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orDer
Inserts must be ordered ten days prior to publication date. To order, 
contact your account executive or call 515-288-3336. 

subMission 
page1printers, 1929 engebretson Avenue, Slayton, Mn 56172

Inserts must be received one week prior to publication date and 
should not be tied, 1/4 folded or turned in cuts less than 50. pallets or 
boxes should be clearly labeled for insertion in the Business record.

speCifiCations
Minimum size 4" x 5". Maximum size 11" x 11." we do not accept 
brokered space inserts. Full run inserts only. 6,000 copies required. 
Due to mailed distribution, no indicias on inserts. 

inserts 12x 9x 4x 1x

1 page 790 965 1,070 1,135

4-8 pages 1,020 1,125 1,300 1,350

9-16 pages 1,195 1,350 1,515 1,585

20-24 pages 1,405 1,585 1,755 1,800

28-32 pages 1,685 1,800 1,965 2,020

heavier inserts may have additional charges. 
Call for price quote on larger-sized sections.

Business Record inserts

submit ad materials  
by eMail 
businessrecordads@bpcdm.com  
(copy your account executive)

by ftp/HiGHtail 
www.hightail.com/u/dmbusinessrecord 

camera-ready ads  
aGenCy CoMMission 
A 15% commission of gross rate on 
space is offered to recognized agencies 
providing camera-ready artwork and 
payment on the invoice within 15 days 
of the publication date. Discount is not 
allowed on other charges such as net 
color, guaranteed placement, pre-printed 
inserts, reprints or other mechanical 
charges. Agency discounts not offered 
in conjunction with nonprofit discounts. 
1/16 size ads are non-commissionable.

sizinG 
Ads must be made to the exact size  
of space reserved.

resolution 
250 DpI 

Color anD art 
All images and art must be in CMyK or 
grayscale format; rgB and spot colors 
are not accepted. All blacks should be 
built using 0-0-0-100. Images should  
be saved in TIF, epS, pDF, AI or pSD. 

preferreD file forMat 
pDFs (use the high Quality print setting 
available under presets; no color 
conversion, include all profiles).

aCCeptable file forMats 
Adobe InDesign, Illustrator or 
photoshop CS6 (or earlier). All art and 
fonts must accompany the raw file. 

fonts 
All printer and screen fonts must be 
included with raw files or embedded/
outlined in the pDF. Do not use menu-
styled fonts for bold, italic or bold 
italic type. Ads with CID (Identity-h) 
font encoding will be flagged due to 
potential of error at the rIp.

*if any of these requirements are 
not met, business record has the 
right to charge for an ad build.

creative services  
• Advertising design, copy writing  
 and photography (as available) are  
 available to advertisers at no charge.

• One tearsheet is supplied. There  
   will be a $2 charge per page for  
   extra tearsheets.

• If requested, a low-resolution proof  
   of your ad will be emailed to you  
   by your account executive, provided  
   your ad materials are received by the  
   materials deadline. Design changes,  
   additional proofs or corrections for the  
   convenience of the advertiser will be  
   billed at the regular hourly rate of $60. 

• Re-published ads and materials on  
   file: If you are a regular advertiser, you  
   may request the pick-up of previously  
   used art through your account  
   executive. we are not responsible for  
   submitted artwork or ad materials.

 

premiums and policies  
• Publisher has the right, in its sole  
   and absolute discretion, to reject  
   any advertisement or portion thereof,  
   whether or not the advertisement  
   has previously been published.

• 501C(3) non-profit organizations  
   qualify for a 25% discount. 

• Congratulatory rate is based on 13x  
   frequency rate. 

• Political rate is based on 26x  
   frequency rate and must be pre-paid.  
   All contract policies apply. 

• Unfulfilled contracts will be adjusted  
   to appropriate frequency and short rate.

• Advertisements pulled after space  
   deadline will receive a $100 charge. 

• Advertising agreement must be  
   signed before frequency discount  
   can be given. 

• One proof will be supplied at no  
   cost, additional proofs will be billed  
   at $60 each.

Inserts within the Business Record reach a targeted, subscriber-based audience of influential leaders 
in a cost-effective way. By inserting your printed material in the Business Record you avoid the risk of 

getting lost in the shuffle of direct mail, and tossed out before it reaches their desk.

prInT
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SponSorShIp opporTunITIeS

ad requirements 
resolution 
300 DpI 

Color anD art 
All images and art must be in CMyK or 
grayscale format; rgB and spot colors 
are not accepted. Images should be 
saved in tif, eps, pdf, ai or psd.

preferreD file forMat 
pDFs based on high Quality print setting 
(no color conversion, include all profiles).

aCCeptable file forMats 
Adobe InDesign, Illustrator, photoshop 
(CS6 or earlier). All art and fonts must 
accompany the raw file. 

fonts 
All fonts should be embedded or outlined.

*if any of these requirements are  
not met, business record reserves 
right to charge for an ad build.

publisher has the right, in its sole 
and absolute discretion, to reject any 
advertisement or portion thereof, 
whether or not the advertisement  
has previously been published. 

sponsor deadlines
 
rofr/fror 
Friday, April 11, 2016

sponsor loGo, CoMpany write 
-up, top exeCutive pHoto Due 
Friday, october 1, 2016

tab sponsor Materials Due 
Friday, october 1, 2016

tab approval 
Friday, october 21, 2016

2017 publisH Date 
week of January 2, 2017

Want more information?  
go to: www.businessrecord.com/bol

• Purchase the Book of lists in 
   excel format 

• Purchase hard copies of the  
   Book of lists

• View the current Book of lists 

• View placement availability

• Get added to the Book of lists

net

Presenting sponsor 20,000

Corporate sponsor (up to 4) 12,000

Community tab & Calendar sponsor 16,000

Business Services tab sponsors 7,500

Development tab sponsor 7,500

Finance & Insurance tab sponsor 7,500

Book of Influentials tab sponsor 7,500

ADverTISIng DeADlIneS

first riGHt of refusal 
Friday, April 1, 2016

early birD spaCe reservation 
Friday, July 22, 2016

early birD Materials Due 
Friday, August 26, 2016

aD spaCe reservation 
Tuesday, october 11, 2016

gross early bird*
Inside cover (full color) 6,245 5,950

Full page (with placement) 5,115 4,870

Full page 4,615 4,395

1/2 (with placement) 3,245 3,090

1/2 2,915 2,775

1/4 (with placement) 1,690 1,610

1/4 1,435 1,365

*Advertisers that reserve space by the early bird space deadline are entitled to a 3% 
discount. early bird ads not received by deadline will be billed at the regular rate.

net
Black + One Color 300
Full Color 1,000

 1/2 H
8.75” x 5.875”

inside Covers
TrIM SIze:

9.5” x 12.75”
FIle SIze: 
9.75” x 13” 

1/4 v
4.25” x 5.875”

1/4 H
8.75” x 2.8125”

full page
8.75” x 12”

(0.125” bleed on all sides, keep text and 
important art 0.25” from edge of page)

Book of Lists is the definitive resource guide for business professionals in the Central Iowa 
area. The book includes over 70 ranked lists from a variety of businesses and industries, the 
year’s most influential leaders and boards, regional market facts and a community calendar.

SpEcIAl pRojEcTS 

aD Materials Due 
Friday, october 14, 2016

CaMera-reaDy Materials Due 
Tuesday, october 18, 2016

aD approval 
Friday, october 21, 2016

2017 publisH Date 
week of January 2, 2017

Book of Lists

ADverTISIng
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SpeCIAl proJeCTS

Iowa companies are leading the nation with innovation across  
several industries. The annual, statewide innovationIOWA magazine 
highlights these companies and their technological achievements 
in a  beautiful four-color, glossy magazine each Spring. Broken 
out into 5 key chapters for economic growth and impact, editorial 
includes a comprehensive report on recent achievements and what 
the future holds for:

•	Advanced	Manufacturing

•	Bioscience	&	Agriculture

•	Technology

•	Energy

•	STEM

innovationiOWa

“Spindustry has worked with the Business Record to connect with the Iowa business 
community and leaders. The Business Record goes to the people we want to reach. The 
team at the Business Record takes the time to listen to our goals and then develops 
unique packages that will deliver on those goals. When you combine features the Business 
Record runs such as Best Of, Book of Lists, and advertising in and around those issues, 
you can make an impact in the Iowa community. I can say we have definitely been noticed 
by the community, potential clients, and our peers when we advertise with the Record.”

MiCHael birD President, Spindustry Digital

DISTrIBuTIon
A total of 10,000 copies will be printed. The publication will be 
unveiled at an event hosted by our presenting sponsor. It will then 
be distributed by Business Record in its Spring statewide issue, 
which also includes Business Record Iowa, a custom publication 
for the Iowa Association of Business & Industry and its members. 
Additional distribution will include Iowa educational institutions, 
manufacturers, agricultural and technology companies and industry 
associations. An electronic version of the magazine is also available 
at www.businessrecord.com/innovationIOWA.

BRMediaGuide_2016_v2.indd   15 8/14/15   11:33 AM



16   515-288-3336 or advertising@bpcdm.com

DeADlIneS

spaCe reservation

The third Friday of each month, for the following 
month’s publish date (with the exception of December).

 
publisH Date

Inserted in Business record on the second Friday  
of every month.

The ABI monthly newsletter, entitled “Business Record 
Iowa,” appears in the Business Record the second 
Friday of each month and includes business news 
articles relevant to economic development across 
Iowa, best practices, emerging leaders and coverage 
of the state’s top business and industry news. It also 
delivers a monthly update on ABI events, legislative 
initiatives and important information on membership, 
Leadership Iowa and the ABI Foundation.

friDay, January 8                             
legislstive issue

friDay, february 12                            

friDay, MarCH 11                               

friDay, april 8                                   

friDay, May 13                                    

friDay, June 10                                   
Taking Care of Business expo

friDay, July 8                                     

friDay, auGust 12                               

friDay, septeMber 9                        

friDay, oCtober 14                            

friDay, noveMber 11                        

friDay, DeCeMber 9                       

2016 puBlISh DATeS

SpeCIAl proJeCTS

Business Record iowa

“One of ABI’s most valued partners is the well-respected Business Record 
which is vital to helping us tell the story of ABI and our member businesses. 
ABI members all across the state value the role Business Record Iowa plays 
in promoting Iowa’s industries and businesses. This beneficial partnership 
aligns two great organizations, leading Iowa into a prosperous future.”

Mark Hanawalt past chairman, Iowa Association of Business & Industry
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The Business Record solves common challenges  

by providing the tools necessary to produce quality 

engaging custom publications.

 
Each project is unique. We are tailored to provide a 

customer needs based operation which includes:

•	 Professional and Credible Writing

•	 Photography

•	 Targeted Distribution

•	 Design

•	 Electronic Components

•	 Marketing and Promotion

Depending on the project we also offer the focus 

of an experienced sales team to drive financial 

support for the product through smart, strategic 

advertising opportunities.

TypeS oF puBlICATIonS

•	 Books

•	 Anniversary Publications

•	 Event Promotion

•	 Annual Reports

•	 Content Marketing Pieces

5 Key eleMenTS neeDeD 
For An eFFeCTIve CuSToM 
puBlICATIon

•	 Quality Writing

•	 High Production Values 
(paper, printing, finishes)

•	 Great Design

•	 Strong Images

•	 Strong Cover

cuSToM publIcATIoNS

“The team at the Business Record made working on “Dare to Dream, Dare to Act” a 
fun and painless experience. They have a unique formula that provided me with 
all the tools I needed to make my dream of writing a professional book a reality. 
Their knowledge, skill and professionalism far surpassed my expectations.”

terry riCH CEO, Iowa Lottery

 

93% of brand marketers have plans to either maintain or increase their budget for content marketing.  

85% of marketers believe that the primary purpose for creating content is to strengthen their brand and build  

positive awareness. Yet, 53% of b2b marketers struggle with producing enough content for their needs.  

And 58% of b2b marketers cite producing engaging content as one of their strongest challenges.
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•	 Increase brand loyalty

•	 Create awareness & visibility

•	 Change or reinforce image

•	 Showcase community responsibility

JAnuAry  

net
Presenting sponsor (1) 9,250
Supporting sponsor (1) 7,250
CFO of the year sponsor (1) 8,250

FeBruAry, June & oCToBer

series single
Co-sponsor  (3) 12,000 4,250
Parking sponsor (1) 6,600 2,500

SIGNATuRE EVENTS

67%  

of consumers agree that cause related  

or event marketing should be a standard part  

of a company’s activities.*

*Data gathered from Ieg, Inc.

85%  
of Members say Business Record events  

are more valuable than other events or  

seminars in the market.

newly ADDeD For 2016: 2 lift Iowa events- Spring and Fall.  

why SponSor A BuSIneSS reCorD SIgnATure evenT? 

Business Record events are some of the most well-attended in Central Iowa. These branded events lead conversations  
on important topics relevant to the business community and honor those making a difference. Sponsorship opportunities are  

tailored to deliver high-impact, highly targeted audiences and encourage connections with the c-level audience. 
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AprIl   
net

Presenting sponsor 7,500
Supporting sponsor (2) 4,500
CRE Professional of  
the year award

5,000

AuguST   
net

Co-sponsor (4) 6,000
Woman Business Owner 
of the Year sponsor 8,250

Emerging Woman of 
Influence sponsor 8,250

trends & issues forum

trends & issues forum

MArCh

net
Co-sponsor (5) 7,800
Alumnus of the Year sponsor 8,200

evenTS

“Sponsorship of the Economic Forecast event is a priority for Deloitte every year. Not 
only does the Business Record provide recognition for a CFO of the Year in this market, 
but they also do an outstanding job delivering the executive audience we are trying 
to reach, along with an impactful, high-level, economic discussion. The value of our 
investment far exceeds any other marketing investment we could make in this market.”

kiM felker Office Managing Partner, Deloitte
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Business Publications, the parent 

company of the Business Record, is a 

highly respected publishing company 

that strives to support and enrich the 

Central Iowa business and cultural 

communities by providing essential 

knowledge, connections and 

inspiration through innovative  

products, compelling editorial, 

stunning visuals and  

enduring relationships.
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